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NIEHS and EPA Communications Programs 

 We want to help promote the work of the Children’s Centers! Use our 
capabilities and resources. 

 We have broad, international distribution networks. 

 Media Relations 

Websites 

Social Media 

Fact Sheets/Multimedia 

Public Inquiries 

Monthly Newsletters 

Community Forums and Science 
Education Events 

National Science Conference 
Exhibits & Poster Sessions 



Media Coverage 2011 

 NIEHS 
 Responds to 500 media 

requests 

 230 interviews (incl. grantees) 

 Cited in 5,600 news stories 

 News listserv ~900 

 NCER/ORD 
 Daily requests for background 

research information, data 
pulls 

 377 media requests 

 Cited in more than 5,000 
publications/articles 

 NCER listserv ~ 20,000 

 



Strategy for Communicating with 
Stakeholders 
 

Multiple activity approach – days 
of the stand-alone press release 
are gone 

 Website as a content and 
dissemination machine 

 Social/New Media such as 
twitter, blogs, podcasts, video 

 Webinar/conference 
participation 

 Targeted 
announcements/pitching 
 
 Multiple Venues, One Voice 



Press Releases  

 Limited in number 
 Coordination increasing; 

impact decreasing 
 Considerations: 

 Public health  
 Mass media interest 
 Study size 
 High impact journal 
 Timing  

 Don’t Forget: 
 Target audience 

(primary and 
secondary) 

 Tailored messaging 
 Regional focuses 
 
 



Websites 

 Pages are updated 
daily  

 Includes videos, audio,  
and social media tools 

 RSS feeds thousands of 
blogs and websites 

 Resource tool 
 

NIEHS 
 About 1.5M 

visitors/year who visit 
repeatedly 

 Selected extramural 
publications 

 Success stories 

NCER 
 Approx. 45,000 users per 

month/ 1,500 users per day 
 222,000 hits per month/ 

more than 7,000 hits per day 
 Continually expanding to be 

a valuable resource tool 
 



NIEHS Kids’ Pages 

 14M annual hits 
 Fills a niche for 

environmental health- 
focused education 
content  
 



EPA & NIEHS Children’s Center Pages  

 New look & feel, 
detailed center 
breakouts 

 Resource for research 
outreach 
 
 Publications 
 Webinar & event 

updates 
 Announcement support http://www.epa.gov/ncer/childrenscenters  



2012 Children’s Center Webinar Series  

Monthly webinar series 
 Recent research findings 
 Second Wednesday of each month 
 Internal and external outreach 
 High interest with more than 250 participants in first 

webinar 
http://www.epa.gov/ncer/childrenscenterswebinars  

 



Use of Social Media 

General Purposes 

• Communicate Research Findings 

• Advertise Jobs 

• Recruit for Clinical Trials 

• Announce Meetings, Seminars, etc. 

• Conduct Outreach and Education 



News item! 

Your followers and non-
followers read it 

retw
eete

d 

sh
are
d 

Their followers 
read it 

Their followers’ followers read it 

Why Social Media? 



Social Media — Twitter 

 200M twitter users 

 NIEHS 
 Twitter.com/niehs established 2010 

 ~ 3000 followers and increasing at 15% 
per month (advocacy groups, universities, 
researchers, etc.) 

 Extended reach of ~ 600,000 

 Pan HHS reach of ~ 50M 

 Daily tweets  

 



@EPAresearch - Twitter 

 Twitter most actively used social media 
platform for EPA Research & 
Development news 

 @EPAresearch 
 Twitter.com/EPAresearch established 2009 

 ~ 16,700 followers – increases by approx 
758 followers per month* 
(environmentalists, science enthusiasts, 
universities, researchers, green/eco folks 
etc.) 

 EPA has 23+ twitter accounts (total direct 
followers: ~ 251,000) 

 @EPAresearch issues daily tweets  

 



Social Media — Facebook 

 800M total users 

 EPA 
 Facebook.com/EPA 

 Active daily engagement 

 

 

 
 

 

 NIEHS 
 Facebook.com/nih.niehs established Nov. 

2011 

 New NIH social media policy 
 



Social Media — YouTube 
 490M unique users monthly 

 Houses growing library of videos 

 Goal to produce and feature more 
NIEHS/EPA and grantee videos 

 NIEHS 
 Youtube.com/theniehs established 

March 2011 

 “Favorite” links to grantee videos (e.g., 
Breast Biologues, In Small Doses: 
Arsenic) — encourages additional 
views 

 EPA 
 Youtube.com/USEPAgov established 

Sept 2007 

 3,439 subscribers / 283,582 video 
views 

 

http://www.youtube.com/theniehs  
 
http://www.youtube.com/USEPAgov  



Other Social Media  

 FlickR page makes images,  
photos, and graphics more accessible 
and searchable. 
 Don’t forget blogging! 

http://www.epa.gov/epahome/socialmedia.html  

 Evaluating other channels and tools to increase reach, 
including: 
 Google+ 
 Other social media 
 Mobile (Iphone and Ipad) Apps 
 200M iDevices sold, 350K apps 





Newsletters 

 NIEHS 

 300K visitors/year 

 1,100 subscribers 

 30-40 stories every month 
from diverse sources 

 

 

 EPA Research 

 EPA Science Matters Newsletter 
 www.epa.gov/sciencematters 
 38,000 electronic subscriptions 

 



Additional Resources 

 Fact Sheets 
 NIEHS Library of 60+ fact 

sheets and brochures 

 EPA Research topic fact sheets 

 

 Supporting multimedia for 
One Voice 
 Talking Points/key messages 

 Approved quotes 

 One-page summaries 

 Widgets 

 Graphics 

 



How to leverage   

Coordination 
 

• Keep your program and 
communications contacts in 
the loop 

• Be aware of all the 
resources (benefits and 
limitations) 

• Follow – Like – Friend -  
Connect with us! 

 
 
 
 

Timing 
 
• Weeks in advance 

(manuscript submittal) for 
press release 

• Much shorter for other 
efforts 

 
 



Thank you! 
Ed Kang 

edward.kang@nih.gov 

(919) 541-1993 

   

www.niehs.nih.gov 
 
www.facebook.com/nih.niehs 
 
www.youtube.com/theniehs 
   
www.twitter.com/niehs 

 

Kelly Widener 

widener.kelly@epa.gov 

(703) 347-0168 

   

www.epa.gov/ncer/childrenscenters 
 
www.facebook.com/EPA 
 
www.youtube.com/USEPAgov 
   
twitter.com/EPAresearch 
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